It costs more to produce red apples tliaii 
The latin sciuaic exi)eriniental di'sigu was used. This tends to minimize tiie efk-ct of such variables as time and store differences.
The experiment was divided into two sections. The first section ran for fixe weeks in five stores using five different merchandising practices.
The practices were: (1) matched lots of red and green apples, 5 lbs.
for 49 cents; (2) green apples, 5 lbs. for 49 cents; (3) red apples, 5 lbs. for 49 cents; (4) red apples, 5 lbs. for 59 cents; and (5) 
